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John Wiley & Sons Ltd (Import). Book Condition: New. Most
people don't know it yet, but branding is dead. Of course, we
need to know about the things we want to buy, but the billions of
pounds spent on logos, sponsorships, and jingles have little - if
anything - to do with consumer behaviour. For example: -
Dinosaur-headed execs in Microsoft ads didn't help sell software.
Num Pages: 272 pages, black & white illustrations. BIC
Classification: KJS. Category: (P) Professional & Vocational.
Dimension: 236 x 162 x 27. Weight in Grams: 540. . 2009. 1st
Edition. Hardcover. . . . .
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An exceptional pdf and the typeface utilized was fascinating to read through. It can be writter in straightforward
words and phrases instead of confusing. I am just quickly could possibly get a delight of looking at a written ebook.
-- Pr of . Ar lie B og a n-- Pr of . Ar lie B og a n

It in a single of the best book. This is for those who statte there had not been a well worth reading through. Once you
begin to read the book, it is extremely difficult to leave it before concluding.
-- Dr . B a r ney R obel Jr .-- Dr . B a r ney R obel Jr .
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